What are the Net Positive Principles?
The Net Positive Project (NPP) aims to help
companies and systems transform through net
positive - delivering business and sustainability
benefits. To that end, we are developing a set
of resources and tools to support companies in
committing to and implementing net positive.

The NPP was formed by three organizations in
collaboration with more than a dozen
companies, synthesizing existing initiatives to
advance a joint platform for developing and
promoting net positive.

We can now share the outputs of one of the three workstreams: The Net Positive Princples

Four principles can define a Net Positive strategy

Material
Focusing on what matters most
Net Positive strategies focus on those social and environmental issues most impacted by a business and its value
chain, as identified by internal and external stakeholders
on a routine basis. A positive impact or ‘handprint’ in one
material issue must not compensate for the negative impact
or ‘footprint’ in another material issue.

Systemic
Influencing change beyond an organization’s
four walls
Net Positive strategies catalyse positive change from cradle
to grave to positively impact entire social, environmental,
and economic systems. These strategies recognize that
just addressing a single organisation’s behaviour would not
significantly change outcomes to society and the environment. These systems, and their underlying relationships,
are dynamic and must be continually reassessed to ensure
greatest impact.

Regenerative
Creating positive self-replicating cycles in
nature and society
Net Positive revitalizes the natural world, strengthens
communities, improves individual well-being and strives
for long-term positive impact. Net Positive does not cause
irreversible damage to the environment, society, or individuals. If new activity resulting from a net positive strategy
negatively impacts a company‘s material issues, these
would need to be added to the company’s footprint hurdle
& addressed without irreversible loss.

Transparent
Sharing progress honestly
Net Positive requires actions, progress, and measurement
that are clear, credible, and easily accessible in communications. Attribution of all material impacts – both positive
and negative – must be measurable and demonstrable.

This will require a shift in mindset, behaviours
and outcomes

