
• clean energy

• business breakthroughs

• smart lifestyles

• financing sustainability

• leapfrog technology

• food, water and resource security.

Green Futures is the leading magazine on environmental 
solutions and sustainable futures. Aimed squarely at a 
business and professional audience, the focus throughout  
is on solutions for a sustainable future.

futuresgreen

Green Futures is a fantastic read!  
It’s full of really useful, new  

information which actually gives you 
hope. What more could you want?

Lucy Shea, CEO, Futerra

Every issue is packed full of stories,  
comment and insight on topics  
such as:

Media Pack

Founded by Jonathon Porritt in 1996, it is published by  
global sustainability organisation, Forum for the Future.

Green Futures is the only  
magazine I really want to read.

Eileen Donnelly, Group Sustainability Manager, Virgin



The UK’s leading renewable energy
trade association is proud to present:

RenewableUK 2011
Annual Conference & Exhibition

– Over 300 exhibitors

–  Over 4,000 delegates

–  Networking & side events

25–27 Oct  |  Manchester, UK  |  Wind, wave & tidal energy

Register  
online:

events.renewable-uk.com (All RenewableUK conferences and exhibitions)

Coming next year: 

RenewableUK 
Global Offshore 
Wind 2012
13–14 June 2012  |  ExCel London, UK  
www.GlobalOffshoreWind.com

Core 
Sponsor

Core Sponsor

6 July 2011 
London, UK

Keynote address from Dr Vince Cable, Secretary  
of State for Business, Innovation and Skills

Three days of sessions, exhibition 
and side events will examine industry 
developments in onshore and offshore 
wind energy, wave and tidal energy, 
and micro- and small-wind systems.

New space 
available

Green Futures has a print readership of 20,000.  
It includes key decision-makers and opinion-formers  
in business, government, education and the media, 
including leading CEOs, all UK MPs and MEPs. It has 
twice been quoted in Parliament by UK Prime Ministers 
Tony Blair and Gordon Brown

Our global reach is growing through online  
syndication deals with websites in the US such as  
Grist and Good.is, and print publications such as 
India’s Sustainability Tomorrow, China’s ECOnomy  
and Brazil’s Ideia Sustentavel.

Online readership
Our website receives an average of over 16,000 page 
views per month. We’re read by people across the  
globe, from the US to India, China, Mexico and Brazil. 
Green Futures articles are reproduced widely on other 
websites, including CNN, Reuters and Fox News.

Reach and influence Advertise in futures   green   

  �Chief Exec, chairman, MD, 
board member, Vice Chancellor  

  Other
  �Sustainability, environment, 
corporate responsibility

  �MPs, peers,  
local councillors 

  �Marketing, communications,  
Public Relations

  �Education, academia
  �Media
  �Information, research
  �Corporate strategy,  
finance, risk

  �Public sector, including  
local authorities, RDAs,  
national government, NDPBs,  
EU government  

  �Business, including top  
500 companies, business  
and trade associations,  
housing associations

  �Other
  �Higher education and  
research institutions

  �Media
  �NGOs, including environmental 
and social justice campaigners,  
think tanks

Readers by job function*

Readers by organisation type*

* �% of total readers with known job titles.

* �% of total readers with known job titles.

Display rates

Double page spread £2,995

Outside back cover	 £2,000

Inside back cover £1,800

Full page £1,600

Half page £995

Quarter page	 £595

Inserts

A4 size or smaller, less than 15g in weight: £100 per 1,000.
Other sizes and weights subject to negotiation.

Discounts are available for multiple pages and series 
bookings, subject to negotiation.

Full page / Cover
bleed:	 216 (w) x 303 (h)
trim:	 210 (w) x 297 (h)

Half page, horizontal
bleed:	 186 (w) x 134 (h)
trim:	 180 (w) x 128 (h)

Half page, vertical
bleed:	 94 (w) x 266 (h)
trim:	 88 (w) x 260 (h)

Quarter page
bleed:	 94 (w) x 134 (h)
trim:	 88 (w) x 128 (h)

Supplying artwork
We accept the following file formats:
1. �High Resolution PDFs 

If supplying a PDF please ensure:
•� � �That you do not have any security settings  

attached to your PDF
•  All fonts are embedded
• � �All images are high resolution 300dpi, and all  

colours are CMYK. DO NOT use spot colours  
in the design palette.

•  No compressed images - i.e. LZW compression 

2. PSD, TIF or JPEGS
All images MUST be high resolution, 300dpi, and  
all colours are CMYK.  

In all cases, please make sure that the file is supplied  
at 100% of the size it will appear in Green Futures.  
All files MUST have a 3mm bleed on all sides of 
the artwork. Files which do not comply with these 
requirements will not be accepted.

Full page,  
inside back/ 
back cover

½ page

½ page

¼ page

Take a full page  

display advert, or an  

insert in the full run of the  

magazine, and get an  

event listing for free at:  

www.forumforthefuture.org/ 

forum-network/events

*Agency commission 10%

Green Futures features an  
inspiringly never-ending supply  

of sustainability innovations.
Charles Simmonds,  

News Director, BBC Newsroom

Katie Shaw at Green Futures: 
e: katie@greenfutures.org.uk | t: +44 (0)20 7324 3660

Artwork to be supplied directly to:
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Eighty per cent of the UK’s current 
building stock will still be standing 
in 2050. So if we are to meet our climate 
targets, we can’t just focus on designing shiny 
new zero-carbon developments. We need to 
do much more to make our existing homes, 
hospitals and offices fit for purpose in a low 
energy, low waste world. 

The opportunities are immense – but so 
is the scale of the challenge: the green retrofit 
and refurbishment market is worth in excess 
of £10 billion a year in the UK alone. But no 
one can harvest that potential single-handed. 
It’s not just the number of properties, but  
the diverse groups of people who will have  
to be on board to – quite literally – open  
the doors. 

A survey of senior executives in the UK’s 
commercial development sector revealed 
that 71% believe retrofit projects “are hard to 
get right because an integrated and planned 
approach is needed from the outset”  
[see box, ‘Getting fit’].

Now a new partnership has been 
launched which addresses that head on –  
and which could make investment in this  
vitally important field a commercial no-brainer.

Construction giant Skanska has joined 
forces with engineering and planning 
consultants Arup to overcome these teething 
issues by providing a one-stop shop. Their 
combined design and delivery service will help 
property owners spot opportunities, and turn 
them into real value on the balance sheet.

Careful selection is the key. “It can be 
virtually impossible for portfolio holders to 
identify which retrofit and refurbishment 
initiatives would have the most impact on a 
property’s market value”, says David Glover, 
Arup’s Global Property Market Leader.  “While 
short-term cosmetic upgrades may have an 

If there’s one thing that strikes me 
as I read through the findings of the 
Global Food and Farming Futures 
report, it’s the sheer complexity of 
food security. Painstakingly researched, 
Global Futures seems quite balanced in its 
message. But anyone hoping for a tidy list of key 
actions for organisations and policymakers will be 
disappointed. There are no quick fixes, no ’one 
size fits all’ solutions, says the report, which was 
commissioned by the UK Government to explore 
the increasing pressures on the global food 
system between now and 2050. Simply avoiding 
meat, or going organic, won’t cut it – and nor 
will more controversial proposals, like genetic 
modification, though they could all play a part. 

What the report asks us to accept is that 
business as usual is no longer an option. 

We’d be fools to underestimate the scale 
of the challenge we face. Simply put, we have 
to produce more food to feed a growing world 
population, while at the same time using fewer 
natural resources. Unless we find a way to 
do this, we risk significant disruption to vital 
ecosystems, and more climate change. But 
if we’re going to have any chance of rising to 
the challenge, a lot will have to change. 

So what does this mean for food 
producers in the UK? For a start, we need a 
clearer understanding of what ‘sustainable 
food’ really is. Take the common assumption 
that ‘local’ is always best.  It doesn’t apply 
if you end up emitting more CO2 to grow 
something in the UK, rather than in a warmer 
climate – even taking transport emissions into 
account. ‘Seasonal’ can also be misleading, 

immediate effect, businesses need to ensure 
that they make investments that bring value 
both today and tomorrow.”  

Arup and Skanska are combining their 
skills in architectural, engineering and financial 
risk analysis to find out where the best returns 
are, and exactly what’s needed to deliver 
them. And they’re not just talking about a 
series of quick fixes: the aim is to offer clients 
an ongoing monitoring and management 
service to take full advantage of the building’s 
energy (and cost) saving potential. 

As Glover puts it: “This partnership  
bridges the gap between sustainability  
and value. It allows portfolio holders to… 
meet the requirements of new legislation, 
improve performance and reduce risks.”  
And crucially, he adds, it will help them  
“satisfy the sustainability criteria of tenants, 
owners and investors”.

as virtually everything is in season somewhere 
on the planet at any one time. 

The answer has to be a proper life-cycle 
approach. We have to look at how resources 
are used across the supply chain, from farmer 
to retailer – and by consumers, too.   

In a recent interview, I was challenged 
as to whether population growth was in 
fact good for food businesses. More people 
equates to more demand, which in turn 
means more opportunity for profit. It’s a logical 
argument, but it has its limitations. A simplistic 
capitalist approach such as this fails to take 
onboard how businesses in the food sector 
are responding to the issue of sustainability 
and why it matters to us. 

As Unilever CEO Paul Polman said at 
the 2011 City Food Lecture, his company 
“requires a stable environment and a 
continuous supply of raw materials to survive 
and grow”. Of course growth is key, but it 
is no longer a case of choosing between 
sustainability and the bottom line: the food 
businesses of the future must deliver both.         

So how should they go about it, and 
where can they look for solutions? 

Industry-wide initiatives such as our 
Five-fold Environmental Ambition – which has 
supported UK food manufacturers in reducing 
their CO2 emissions by 21% against a 1990 
baseline – are a step in the right direction. But 
more must be done. 

Global Futures argues strongly for a joined 
up approach – across the food supply chain 
and in policy. This is something the Food and 
Drink Federation has been advocating for some 

Refurbishment, of course, is only the first 
step on the road to efficiency. The day-to-day 
use of a building accounts for 20% of the 
overall management cost. Simply educating 
tenants about efficiency has been found to 
cut energy use by around 15%. A separate 
partnership between Skanska and advanced 
technology company GE will offer occupiers 
opportunities to learn about smart building 
management solutions, and how to get their 
own building running at maximum efficiency. 

“We can no longer work in silos”, 
concludes Craig Sparrow, who heads up 
Skanska’s Green Business Team in the UK. 
“Property owners deserve a better response 
from our industry.” – Anna Simpson

Skanska is a Forum for  
the Future partner. 
www.skanska.com

time. As the voice of UK food manufacturers, 
we have long made the case for Government 
to understand the economic and strategic 
importance of food, and to take a long-term 
view of the challenges facing the sector.

The report is timely. Ministers will use 
it to influence discussions on global food 
security at the forthcoming G20 meeting, 
and it will inform the UK’s position on the 
Common Agricultural Policy (CAP) and the 
Common Fisheries Policy. We agree with the 
emerging view within Defra that we need to 
move away from the CAP to develop a long-
term ‘Common Sustainable Food Policy’ for 
Europe. But quite how we will achieve that 
in the context of the EU political framework 
remains unclear.  

There’s much unrealised potential for 
science to make a positive contribution, 
offering solutions from fuel-efficient tractors 
to bio-technology. Global Futures recognises 
this, and stresses that we must stay open to 
all options, and scrutinise them in free and 
unbiased debate. 

Perhaps the most valuable thing the report 
offers is a sound platform for business leaders 
and policy makers to discuss the best ways 
to deliver food security. And a good dose of 
political clout for a catalyst.  

Andrew Kuyk is Director of Sustainability  
at the Food and Drink Federation.

The Food and Drink Federation is a 
Forum for the Future partner. 
www.fdf.org.uk

Getting fit 
Green retrofit is the next big thing for the UK’s commercial property market, according to 
Skanska’s March 2011 report, Towards Zero. A survey of senior executives in the sector 
revealed the extent to which commercial developers are ready to reap the benefits.

•  Just over half (53%) had seen increased interest in green retrofit and refurbishment, 
and 33% perceived it to be the next big thing in the commercial property sector.

• Over a third (35%) had already undertaken a green retrofit or refurbishment project.

•  78% reported a positive outcome, citing increased client or tenant demand, proven 
reduction in energy consumption and improved marketability of the property.

•  Of those who hadn’t yet embarked on a refurb, nearly a third intended to do so in the 
future – with 47% of those viewing it as a potential source of profit.

Keyhole surgery 
Can a new partnership unlock the door to a 
multi-million pound market in green retrofit?

In search  
of food  
security 

There’ll be no more business as usual, says Andrew Kuyk  
of The Food and Drink Federation. 
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www.greenfutures.org.uk

E   ads@greenfutures.org.uk 
T   020 7324 3660
W www.greenfutures.org.uk |       @GreenFutures

Published by
Find out more

Advertise on the
futures   green   website

Advertise online with Green Futures and your 
advert will appear on every page of the website.

Event listing
www.forumforthefuture.org/forum-network/events

• event title
• event summary (one or two sentences)
• date
• location
• description (max 150 words)
• contact details

Package deals are available for combinations of print  
and online advertising, subject to negotiation.

All prices quoted are exclusive of VAT.

Web advertising

Type Dimensions Price

Skyscraper 220 pixels wide,  
any height

From £600  
a month

Box 220 x 180 pixels From £300  
a month

I pulled out the latest issue of  
Green Futures for a bit of light relief.  

It instantly lifted my mood as  
it reminded me just... how exciting 

sustainability issues can be..
Adam Markham, CEO, Cleanair-CoolPlanet


